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 TCME touristic concept marketing & events   
international GmbH, Berlin

 LydiaCom Media***Contact***PR, Berlin
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 Go Asia Service Office c/o
TCME touristic concept GmbH
Spokesman: Norbert Pfefferlein
Members Service: Michaela Raab

 Go Asia Press Contact c/o
LydiaCom Media***Contact***PR
PR: Lydia Roeber
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 further, comprehensive improvement of the web 
portal www.goasia.de with more focus on B2C

 to continue with the promotion B2B

 to intensify the direct marketing activities
 to build up an information platform using 
correspondents and members input

 marketing projects, trend surveys etc.

Targets of Go Asia

http://www.goasia.de/
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Targets of Go Asia
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 improvement  
   web portal

Targets of Go Asia
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Targets of Go Asia



Anmeldebox
mit Double-

Opt-In-
Verfahren
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module zur 
Nutzeraus-

wertung
Infobausteine 

asiatischer 
Destinationen 
(z.B. Webcams, 

Fotos, 
Wetterdaten, 
Events etc)

Sponsoren-
links

Community-
funktionen (z.B. 
Mitglieder online, 

Verbindungen 
zwischen 

Mitgliedern etc.) Artikel können direkt 
als PDF oder Druck-

version angezeigt 
oder per E-Mail 

verschickt werden

Einbindung von 
Werbebannern

Interaktive Foto- 
und Videogalerien
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Targets of Go Asia

 to continue B2B promotion

 road shows
 work shops
 fairs
 training for travel agencies
 training for apprentice
 research projects
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Targets of Go Asia

 to intensify the direct marketing 
    activities

 promotion and advertising pool
 consumer events
 fairs
 common activities in the media
 research projects
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Targets of Go Asia

 to build up an information platform using 
correspondents and members input

 statistics
 evaluation
 research
 common projects
 co-operation with highschools
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Targets of Go Asia

 marketing projects, trend surveys etc.

 statistics
 evaluation
 research
 common projects
 co-operation with highschools
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Special Projects

Go Asia Award

 travel talk (B2B)
 Urlaub Perfekt (B2C)
 mailings
 goasia.de, home pages of the members
 radio Paradiso
 magazine Paradiso
 big reception at ITB 2009 (B2B+B2C)
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Special Projects

Go Asia Magazine

 travel talk inserts (B2B) 
 Urlaub Perfekt inserts (B2C)
 fairs
 goasia.de, home pages of
     the members
 road shows
 work shops



GO ASIA BUSINESS PLAN 2008/2009 

28th May 2008, page 15

Thank You for Your Attention!


